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Affiliate Marketing: How 30 minutes of work
made me $100 overnight.
By A. Geoff Barnett
http://www.cantgetrich.com
Disclaimer: I did not invent this method. Credit goes to SEODave of
Wickedfire. You can view the original thread describing this method here.
You may be asking yourself why I'm writing this eBook if I didn't invent the
method. Well, there are three reasons:
1. I wanted to make this method known to my site's readers who may not
be members of Wickedfire.
2. I'm writing out the method in great detail, step by step.
3. This was originally going to be a simple blog post, but it ended up being
too long.
Disclaimer 2: This eBook is free to read and distribute. If you were charged
for it, please let me know at geoff@cantgetrich.com.
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Things you'll need
Before you can make $100 overnight like I did, you'll need a few essentials:
1. Webhosting. Find someplace cheap like GoDaddy. Their cheapest
hosting program is $3.59 per month for 12 months.
2. An affiliate marketing program. I'd recommend using NeverblueAds.
3. A Google AdWords account.
In addition to these essential items, it would help if you also had the
following:
1. A working knowledge of basic HTML.
2. A Google Analytics account.
3. A little imagination.
Got all of those? Good! Now, there are a few terms you should be familiar
with:
z

z

z

z

Email/ZIP Submit – A page where a potential lead submits his email
address or ZIP code. The payout for each submission is usually
somewhere around $1.25.
Affiliate Marketing – Promoting someone else's product/service in
exchange for a flat payment or percentage of sales.
Lead – In most situations, a potential customer. For our purposes, a lead
is a person who submits his email/ZIP code.
CPC – Cost per click. This is how much you are willing to pay each
time someone clicks on your ad. This will be set in Adwords.

Now that you have all of that, let's take a quick look at the details of this
method.
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A Brief Overview of the Method
Basically, you want to drive traffic to a landing page that looks like a poll.
When a user 'votes' on the poll, they will be taken to a page that prompts them
to enter their email address or ZIP code. When the user enters this
information, you are paid somewhere around $1.25. You are not responsible
or concerned about anything that occurs after the email/ZIP submission.
So, how will we create a page that does this? The process is actually pretty
simple. You will need to do the following:
1. Pick a current event that is getting lots of press coverage.
2. Pick an email/ZIP submit offer that caters to your target audience.
3. Create a webpage using a simple template and one image. I will discuss
this more in depth later.
4. Drive traffic to this page via Google Adwords.
5. Profit!
Here's an example of what the end result should look like. This particular
page took me around 30 minutes to research, create, publish, and then set up
the Adwords campaign. It made me over $100 in 24 hours (net, not gross).
Now, let's look at each of the above steps in detail.
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Step One: Pick a Topic
Believe it or not, this is the hardest part. You need to find something that is
currently in the news, and is generating a lot of buzz on the Internet (blogs in
particular). Here are a few places to look for inspiration:
z
z
z
z

Fark.com
Technorati
digg.com
CNN or Fox News

Try to pick a topic from the celebrity world: Did some rich daddy's girl
crash her corvette? Did another singer go crazy? Topics like these will
guarantee wide distribution of your ad. In the example site listed above, for
my topic I picked the announcement that 16 year-old Jamie-Lynn Spears was
pregnant.
Try to stay away from politics, science, and technology. Remember,
you want to pick an audience that actually believes that submitting their email
address to a random site online will get them a free iPhone/XBox/$500 gift
card (more on that in the next section).
Now, let's talk about affiliate marketing.
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Step Two: Pick an Offer
Email/ZIP submits are pretty much the easiest thing ever when it comes
to affiliate marketing. They're quick, easy, and you get around $1.25 every
time some poor sap submits his email. To start, let's find some offers. Login
to NeverblueAds and click on the 'Campaigns' tab.
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From there, click on the 'Newest Freebies' link under 'Quick Links'.

On the next page, you'll see a lot of offers that are mostly Email/ZIP
submits. Browse around and then pick an offer that matches your target
audience. For the example page I mentioned before, I used two offers to see
which would perform better: Free Apple iPhone and Free $250 gift card.
If you're wondering, the gift card did better.
Oh yes, when picking an offer, make sure that they allow Web and
Search traffic. Some offers only allow email traffic, so make sure you don't
violate any rules.
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After you've picked an offer or two, click on it, and then click on the
'Other Creatives' tab. See the tracking URL on the next page? Copy that and
paste it into a text file. You’ll need it for later.

Ok, now you’ve got a topic and a campaign. Let’s take those two things
and turn them into a webpage.
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Step Three: Building your Webpage
Remember the example site I mentioned earlier? Go ahead and steal it.
Open it up in your browser (preferably Firefox) and click View > Page
Source. Save that file as ‘index.html’. Also, be sure to save both of the YES
and NO images. We’ll play with that a little later.
Now, you’ll need the template for that site. You can find it here.
Download it and extract it. Now, open the folder you just extracted and
replace its ‘index.html’ with the one you copied from my example site. Then,
copy both of the YES and NO images into the images directory. Make sure
they are still named YES.png and NO.png.
Now it’s time to do a little coding. Open up index.html in your favorite
editor (mine is Notepad++) It should look something like this:
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Start by removing the code between (and including) lines 14 and 22.
That is the Google Analytics tracking code. You’ll want to use your own
tracking code here, which is obtainable through your own Google Analytics
account. Again, it’s free to use and provides valuable information, so I would
recommend signing up. It is not, however, required, so if you don’t want to
use it, that’s fine.
Next, look at line 10. Change the title to whatever your page is about.
Lines 11 and 12 should also be changed to reflect your content. Don’t worry
too much about keywords though: We’re going to be driving traffic via PPC,
not via organic search results.
Lines 26, 28, and 35 will be the text that actually appears on your
webpage. I’d recommend the following:
• Line 26 will be your poll question. Make it a simple ‘Yes’ or ‘No’
question.
• Line 28 will be your incentive to vote. Say something along the lines of
“Vote yes or no and then enter your email address to receive a free
iPod.” Keep it short and simple.
• Line 35 is there for filler. Copy a paragraph from whatever news source
inspired this website and paste it here.
Now, let’s take a look at line 28. See that nonsensical URL? That’s the
tracking URL. Find the one that you copied down earlier replace my tracking
URLs with your tracking URLs. This will direct visitors to your offer’s
landing page.
Finally, the hardest part. You need to find an image that relates to your
topic and trim it down to 490x225 pixels. To find the image, I would
recommend using Google image search. For editing, use either MS Paint or
Photoshop (or whatever editor you’re comfortable with). Edit the image, save
it as ‘image3.jpg’, and then put it in the images folder.
Congratulations, you have your webpage. Now, on to step 4: Adwords.
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Step Four: Adwords
Adwords is actually pretty simple. Login and click on the ‘Campaign
Summary’ tab.

Next, create a new campaign by clicking ‘Keyword Targeted’.

The next screen is pretty self-explanatory. Name your ad group and
campaign group. Click ‘Continue’.
This next screen is very important. This is where you’ll design your ad.
Be sure to make it simple, concise, and descriptive.

Click ‘Continue’.
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The next screen is even more important than the last. This is the
keyword management screen. Keyword selection is a little beyond the scope
of this eBook, but suffice it to say, it’s very important. If you don’t know
much about keywords, I would recommend reading up on them, as they are
very important to the success of any campaign. At the very least, use the
keyword tool that Google provides on the page. Once you have your
keywords, put them in the list and then click ‘Continue’.

On the next page, you’ll be setting your daily budget and maximum cost
per click. If you’re just starting out, I’d recommend setting your daily budget
pretty low (around $10/day). Now, this next part may upset the hardened PPC
vets out there, but I have tested this method and it seems to work: Set your
maximum big low. Very low. $0.05 per click should be your max. This will
probably disqualify you from the search network. That’s fine, you’ll be
relying on the content network for you clicks.
Again, this is bound to make those knowledgeable about PPC question
my sanity. The content network is generally not something you want to rely
on, but for email submits, it works pretty well. You’ll be getting thousands of
impressions and potentially hundreds of cheap clicks. Here’s a snapshot of
the campaign I ran for my example site:
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Over one million impressions from the content network, and 1,811 clicks
at $0.05 per click. Sure, the conversion rate was pretty low, but I made over
twice what I spent in revenue. With a little tweaking, I could have done much
better, but hey, profit is profit.
After you’ve set your budget, save the campaign. Congratulations, it’s
live. Now, onto the final step.

Step Five: Profit!
After your campaign goes live, don’t sit there chewing your fingernails.
You’ve set a low budget, so you don’t have much to lose. After 3 or so hours,
check your stats. If you feel that your impressions are too low, try increasing
your maximum bid by a few cents, or play around with your keywords. If you
picked a good topic and campaign offer, the money should slowly start rolling
in. Once your hits start converting, go to bed. Wake up the next morning and
see how much money you made.
One thing that you need to know is this: You might fail your first time.
In fact, you probably will fail. Don’t get discouraged. Find out what went
wrong, tweak your approach, and then try again. I personally failed 9
different campaigns before stumbling upon this one. Believe me, I’m glad
that I kept trying.
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In Conclusion
Well, there you have it. That method worked for me, and it can work for
you too. As I said before, don’t be afraid to fail when doing PPC. Eventually,
you’ll strike gold and make all of your money back (and more).
Now that you’ve read my first eBook, feel free to do whatever you want
with it. Share it with your friends, host it on your blog, anything you want.
All that I ask is that you don’t modify it in any way or charge other people to
download it.
If you have any questions about this method or eBook, please feel free to
contact me at geoff@cantgetrich.com
Thanks for reading.
-Geoff

